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Al NEWS

Getty vs. Stability
Al: A Legal Bedrock

for Generative Al?

The courtroom drama unfolding in London between Getty
Images and Stability Al represents far more than a typical
corporate dispute. This legal confrontation, which begins
its trial phase today, strikes at the heart of how artificial
intelligence companies can legally build their systems.
Getty Images has accused Stability Al of using over 12
millions of their copyrighted photographs, captions, and
metadata without permission to train Stable Diffusion,
their popular image generation model.

Getty is seeking up to $1.7 billion in damages from Stability To understand why this case matters so much, consider how Al models learn. Unlike
Al, according to the Al image generator company’s latest traditional software that follows explicit programming instructions, Al systems like
accounts, making this one of the most expensive copyright  Stable Diffusion examine millions of examples to identify patterns and relationships.

disputes in Al history. The case centres on a fundamental When you ask the system to generate an image of “a sunset over mountains,” it draws
question that goes beyond these two companies: Can Al upon its understanding of countless sunsets and mountain scenes it encountered
developers freely use copyrighted material found on the during training. The question becomes whether this learning process constitutes fair

internet to train their systems, or must they obtain explicit  use or copyright infringement.
permission and potentially pay licensing fees?

Meta Nears

Massive $10 Billion
Bet on Scale Al

In what represents one of the largest private company
investments in recent history, Meta Platforms is in talks
to make an investment that could exceed $10 billion

in artificial intelligence startup Scale Al. This massive
financial commitment signals just how crucial high-quality
training data has become in the race to build superior Al
systems.

Scale Al specializes in data labelling and annotation To appreciate why data quality matters so much, imagine trying to learn a foreign
services, the often overlooked but absolutely critical language from a textbook where half the translations are incorrect. You might
process of teaching Al systems to understand and memorize the vocabulary and grammar rules perfectly, but your understanding
categorize information accurately. Think of it as providing would be fundamentally flawed. Al models face the same challenge when trained on
the answer key that helps Al models learn the difference poorly labeled or inconsistent data. They can become highly confident in their wrong
between a car and a truck or understand when a piece answers, making them unreliable for critical applications.

of text expresses positive versus negative sentiment.
Without precisely labelled training data, even the most
sophisticated Al architectures struggle to perform reliably.



Code-Gen Startups
Blaze Trail in Al-Fuelled

Dev Boom

The software development industry is experiencing a funda-
mental transformation as Al-powered code generation tools
proliferate at unprecedented speed. Since ChatGPT demon-
strated that Al could write functional code, venture capital
has poured into startups promising to automate significant
portions of software development work.

These companies are building tools that can understand
natural language descriptions of desired functionality and
translate them into working code across multiple program-
ming languages. Some focus on generating boilerplate code
and standard functions, while others tackle more complex
challenges like debugging existing codebases or optimizing
performance bottlenecks.

To understand the magnitude of this shift, consider how
software development has traditionally worked. A business
analyst would describe what an application should do, a
software architect would design the system structure, and

programmers would write thousands of lines of code to implement
that design. This process could take months or years for complex
applications. Al code generation promises to compress much of this
timeline by automatically producing working code from high-level
descriptions.

Google Debuts

Gemini 2.5 Pro Preview

s | with coding powerhouse

Edge

Google's release of Gemini 2.5 Pro Preview
represents a significant advancement in artificial
intelligence capabilities, particularly in areas
requiring complex reasoning and multi-step
problem solving. Early users report substantial
improvements in the model’s ability to handle
sophisticated coding tasks, mathematical reason-
ing, and scientific analysis compared to previous
versions.

The model demonstrates strength in handling
multi-file programming projects, a capability that
addresses one of the key limitations of earlier Al
coding assistants. Instead of working with isolat-
ed code snippets, Gemini 2.5 Pro can understand
relationships between different files in a project
and make coordinated changes across multiple
components.

This advancement addresses a critical challenge
in Al-assisted programming. Real software
projects rarely consist of single, standalone files.
Modern applications involve complex interac-
tions between databases, user interfaces, server
logic, and external services. An Al that can only
work with one file at a time provides limited
value for professional developers working on
substantial projects.




Al NEWS

UN Flags 150%
Spike in Tech Giants’

Emissions Linked
to Al

The United Nations has raised alarms over a dramatic
150% increase in carbon emissions from major tech
companies, a surge largely attributed to the explosive
growth of artificial intelligence infrastructure. This
warning underscores the environmental cost of training
and running massive Al models, which require enormous
computational resources and energy consumption.

According to recent UN reports, data centers powering The UN is urging governments and corporations to adopt more sustainable practices,
advanced Al models consume vast amounts of electricity,  including powering data centers with renewable energy, improving model efficiency,
often sourced from fossil fuels. Training a single large and enforcing environmental transparency. Without such measures, the climate

language model can emit as much carbon as five gasoline-  jmpact of Al could undermine global efforts to reduce carbon emissions in line with
powered cars over their entire lifetimes. With companies  the Paris Agreement.

like Google, Microsoft, Meta, and Amazon racing to . . . o . .
deploy Al at scale, the environmental impact is becoming This warning puts the tech industry’s sustainability promises to the test. While Al

increasingly difficult to ignore. innovation continues at breakneck speed, the question now is whether this progress
can be achieved without accelerating environmental damage.

Reuters Launches
Al Suite to
Supercharge Video
Production

Reuters’ launch of its Al Suite for video production
illustrates how traditional media organizations are
adapting to technological change rather than simply
being disrupted by it. The suite offers integrated tools
for transcription, translation, metadata generation, and
content organization that address specific challenges in
news production workflows.
The difference between generic and specialized Al tools becomes clear when
you consider the specific challenges news organizations face. A general-purpose
Unlike generic Al tools, Reuters has developed solutions transcription service might struggle with technical terminology, proper nouns, or
tailored to the unique requirements of news organizations.  accented speech that’s common in international news coverage. Reuters’ specialized

The system can quickly transcribe interviews in multiple system has been trained to handle these challenges, producing more accurate results
languages, generate searchable metadata for video that require less manual correction.

archives, and help journalists identify key moments in
lengthy recordings. These capabilities are particularly
valuable for breaking news situations where speed and
accuracy are paramount.
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6 Best Al’s

* 6 BestAl's to
‘Watch This
Month
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Artificial intelligence has evolved from buzzwords to business needs. Today’s Al tools are transforming how
companies operate, automating everything from routine tasks to complex code generation. From doing mundane
tasks to writing sophisticated code, Al software is becoming the norm for teams looking to stay in the game. What
are they worth looking into? They're not just thought experiments; they’re real-world, sophisticated, and already
creating buzz in their respective niches. Let’s take a look.




6 Best Al’s

01. Notion Al Website

Based on the well-loved workspace Notion ~ Mal Mew Calendar Al Enterprise Pricing Expiors v Requesta demo
platform, Notion Al integrates smart
ideas and automation right into your
existing workflows. It can assist in

generating content, summarizing The AI Workspace
files, organizing tasks, and even

building databases, which can be an that Works for you'
asset for teams looking to distill their e oy Ay
information into one location and ' '
simplify daily routines. Its simplicity of e —

use within a widely adopted package )
for productivity makes it much more .
serlin TOYOTA AVercel

why is this relevant:

Notion has progressed from being Auto-generate project briefs from scattered notes.

a basic note-taking application to

become a one-stop productivity Summarize lengthy research into bullet points for execs.

center. With Notion Al, it can now

provide context-aware automation, Build relational databases from natural language prompts (e.g., “Create
making static documents dynamized a CRM tracker for our sales pipeline”).

resources. For instance, it can:

Useful For

Remote teams, knowledge-heavy roles (e.g., consulting, legal), and
startups scaling documentation.

02. Gumloop Website

Gumloop offers a modern approach to workflow automation by combining the flexibility of Zapier (a platform for
automation, integration, and Al orchestration manage workflows) with the intelligence of large language models.
Businesses can connect any major LLM (such as GPT-4 or Claude) to internal tools and automate tasks without writing
code. Notably, Gumloop provides built-in access to premium Al models, a clean interface, and continuous agents that
monitor and act on new data in real time and ideal for sales, research, and admin automation.

Automate any
Workflow =2 Scrape Website

with Al

No coding required.

m e

Trusted by

B write to Google Sheets

instacart F Webflow @ samsarc



https://www.notion.so/product/ai
https://www.gumloop.com/
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why is this relevant:

Build real-time dashboards that analyze sales calls and
flag churn risks.

Gumloopbridgesthe gap between Zapier’'sconnectivity e
and LLM intelligence. Unlike traditional automation
tools, it lets users:

Deploy Al agents to monitor CRM updates and

trigger personalized follow-ups.

Auto-extract insights from support tickets using

Claude or GPT-4.

03. Tabnine

Tabnine is built for developers who
prioritize both productivity and
security. Tabnine works seamlessly
with popular IDEs, providing real-time
code completion, automated code
generation from natural-language
comments, and adaptive learning
personal coding styles. Tabnine's SOC-
2 compliance guarantees high privacy
and security standards, making it
perfect for enterprise environments.

why is this relevant:

While GitHub Copilot garners
headlines, Tabnine concentrates
on enterprise-level security (SOC-
2 compliant) and customized code
recommendations. It:

Useful For

Revenue operations (RevOps), customer support, and
data-driven teams.

Website

/l Any agent can write code.
Ours earn your devs' trust.//

& | Personalize ted

ntextually eware Al software development
eering teams speed up and simplify

Learns user coding styles to minimize context-switching.

Produces boilerplate code from comments (e.g., “Create a React form
with validation”).

Works with private repos without exposing sensitive information.

Useful For

Fintech, healthcare, and regulated industries where code privacy is
critical.



https://www.tabnine.com/
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04. GetGenerative.ai Website

GetGenerative.ai focuses on
leveraging  generative Al to
streamline various aspects of the

software development lifecycle, Al Agents to |mp|ement

particularly within enterprise
settings. Users have noted its ability SaleSforce

to quick|y generate design proposa|5, Al-powered to manage the entire implementation lifecycle from Pre-Sales to
user stories, and epics, significantly Go-live

reducing manual effort in project
planning and development. Its focus
on practical application for complex
enterprise software initiatives makes
it stand out as a valuable tool for
development teams.

Raquast Trial

why is this relevant:

This tool tackles the planning and e Converting wireframes into functional specs (e.g., “Turn this Figma
deployment dilemma in software design into React components”).
projects by:
e Flagging scope gaps in Agile sprints using historical project data.
e Auto-generating user stories
from stakeholder interviews.

Useful For

Product managers, enterprise DevOps, and agencies juggling complex
client projects.

05. Saleshandy Website

Saleshandy is an Al-powered cold outreach software. It automates and personalizes email campaigns using Al to
discover potential leads and tailor messages according to an Ideal Customer Profile (ICP). The software seeks to
maximize the effectiveness of lead generation, especially for sales agencies and small to medium enterprises seeking
to increase reach.

% Find Verified B2B Leads & Send Cold Emails - All in One Place Sign up and get 5 leads free! =

3‘ saleshandy Product v (100 Solutions » Pricing Customer Stories  Resources v

Send cold emails,
Book meetings everyday!

Al-assisted cold outreach platform to generate more leads, book more meetings, and
grow your business



https://getgenerative.ai/
https://www.saleshandy.com/
http://GetGenerative.ai
http://GetGenerative.ai
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why is this relevant:

Saleshandy’s Al does more than generic email
sequences. It: e A/Btestssubject lines in real-time with GPT-4.

e Screens LinkedIn profiles to customize
messaging (e.g., “Reference their recent post on

sustainability”). Useful For

B2B sales teams, recruiters, and bootstrapped startups.

Uses historical engagement data to predict the
likelihood of responding.

06. Krisp

Online conferencing is an everyday KeiSP  Pocucs~ Usecsses Pocks Bog [ ecaomees Boskadkme Sz
part of modern business, and
background noise can be a big
distraction. Krisp provides Al noise

cancellation, as well as transcription,
note-taking, and recording. Installed AlNote Taker with

on multiple platforms, it is meant #1Noise Cancellation

to make online meetings more e

productive by providing clean bot clearaudio

audio and full documentation, so — W — ﬁ. —

participants can pay attention to what [ evmprere | i

is being said, not background noise. m ? .|
—~e@

Krisp isn’t just noise cancellation; it’s a Generates searchable transcripts with speaker attribution.

meeting intelligence platform. Beyond
crystal-clear audio, it: Flags action items (e.g., “Joel to send proposal by Friday”).

B oW S worawsyou foryos

Integrates with Zoom/Teams to auto-join and record calls.

Useful For

Consultants, async-first companies, and anyone drowning in back-to-
back calls.

Final thoughts

These solutions represent a snapshot of the evolving Al landscape, offering practical solutions to a range of
business problems. The question for businesses in 2025 isn’t whether or not to adopt Al, but pairings of which will
unlock their own potential. As Al continues to evolve, its application to everyday business processes promises
further efficiencies along with new avenues for growth.
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Al GADGETS

6 Game-Changing

Al Gad
Actual
Right

i

The tech world moves fast, but most “revolutionary”
gadgets end up collecting dust in drawers. That’s
why we dig deeper than flashy marketing to find the
devices that genuinely change how you live and work.

This month’s picks aren’t just about having the latest
specs they're about solving real problems you didn’t
even know you had. From a robot vacuum that thinks
like a cleaning professional to glasses that turn
any space into your personal movie theatre, these
gadgets represent something more significant than
incremental upgrades.

ets That
y Matter
Now

Whether you’re someone who uses every new gadget
or you're more selective about what earns space in your
life, these six devices deserve serious consideration.
They represent the rare intersection of innovation and
practicality, where new Al technology meets genuine
usefulness.

Let’s look at what's actually worth your money and
attention this month.



1. Ecovacs Deebot X9 Pro Omni

The Deebot X9 Pro Omniredefines what
aflagship robot cleaner cando. It marries
powerful BLAST suction designed to
deepen airflow beyond typical models
with a self-washing OZMO roller mop, all
coordinated through intelligent sensors
and Al logic. Add to that an automatic
docking station that washes, dries, and
even refills its own mop and dustbin,
and you've got a self-sufficient cleaning
system that adapts to both carpets and
hard floors with impressive finesse.

Robot Vacuum

Technical Specs

2. Wyze Bulb Cam Outdoor
Security Camera

This clever gadget takes the hassle
out of outdoor security. It merges a
bright 800-lumen LED bulb with a 2K
security camera, fitting neatly into any
standard E26 light socket. By turning
your porch light into a camera, Wyze
delivers smart surveillance without
new wiring or battery hassles. The
automations, motion-triggered lighting,
and integration with Alexa and Google
Home make it a seamless addition to
your smart home setup.

16,600 Pa suction with 16.3 L/s airflow

OZMO roller mop that self-washes and lifts for rugs

ZeroTangle 3.0 brushes prevent hair wrap
dToF LiDAR navigation with AlVI
recognition

200-minute runtime with auto-empty and auto-drain
Voice control via YIKO-GPT, Alexa, and Google

Assistant

Technical Specs

2K video resolution with 160° field of view

Color night vision capabilities
Two-way audio plus built-in siren

800-lumen LED with app-controlled brightness and

scheduling
Local storage via microSD (up to 256GB)
IP65 weather resistance

3D object

WYZ=

Al GADGETS

Visit Website &

46 % ddrdr 9

X9 PRO OMNI

Price

MSRP is listed at US $1,599.99, though current deals have
dropped it to $1,299.99—a $300 savings during early
launch promotions.

Visit Website &

Q@R

Price

Priced at US $49.98. Add-on bulbs cost $16.98 each.
Cloud plans start at $3/month, with an ‘unlimited’ tier at
$20/month
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https://www.amazon.com/ECOVACS-DEEBOT-PRO-Self-Washing-ZeroTangleTM/dp/B0DZXFNVQ2?utmsource=GadgetFlow&utmmedium=GadgetFlow&ut%2Bmcampaign=GadgetFlow&utmcontent=GadgetFlow&th=1&linkCode=sl1&tag=282162-20&linkId=c502a93ed34d18fd7a7e10c302dec998&language=en_US&ref_=as_li_ss_tl
https://www.wyze.com/products/wyze-bulb-cam?utmsource=GadgetFlow&utmmedium=GadgetFlow&ut%20mcampaign=GadgetFlow&utmcontent=GadgetFlow

3. Viture Pro XR Glasses Personal Display

Imagine slipping on lightweight glasses
and instantly seeing a private, cinema-
sized 135 screen floating before your
eyes. The Viture Pro XR delivers this
on the go, whether you’re gaming,
streaming, or working. These metal-
frame glasses are sharp, bright, and
portable ideal for road warriors who
don’'t want to lug around a laptop or
headset.

Technical Specs

e Dual 1080p OLED displays creating 135” virtual

screen

e 120Hzrefresh rate for smooth motion
e 4,000 nits peak brightness (perceived ~1,000 nits)

%)

sdn
R
oA

e Myopia lens adjustments (O to -5 diopters)

o 46°field of view with adjustable IPD
e HARMAN-tuned stereo audio

4. Poly Studio R30 USB Video Bar

No more fiddling with cables or
mismatched equipment for video calls.
The Studio R30 wraps a 4K camera,
smart audio, and powerful mics into a
sleek bar you just plug into your laptop.
Its DirectorAl keeps you in frame while
echo cancellation and noise suppression
make sure colleagues hear only you.
Perfect for solo professionals and
small teams aiming for meeting-grade
production from a single device.

Technical Specs
e 4K camerawith 120° field of view

e DirectorAl automatic framing and tracking

e Built-in stereo speakers and 3-microphone array
e Acoustic Fence and NoiseBlockAl processing

e USB-A and USB-C connectivity

e Includes clamp and tripod mounting options

Al GADGETS

Visit Website &

VITURE Pro XR/AR Glasses — 135" 120Hz
T1000Nits UltraClarity Display, Harman Audi
Myopia Adjustments, Electrochromic Film,
Video Glasses for iPhone
16/15/Android/Mac/PC/Steam Deck/Consd

Visit the VITURE Store
40 sk ki v

Operating System (05, Android, macO5, Windows, Nintendo Switch,
PlayStation, XBox

Special Feature  3DoF, VR Videos, Multiple Screens, Spatial Video/ Spat
Photo, Adjustable Electrochromic Film

Connectivity usBe

Retail at US $459, though promotions often reduce it to
$399. Bundles with mobile docks can reach $549+

Visit Website &

Poly Studio R30 4K Video Co
Camera, Mic, and Speaker Ba
- Presenter Tracking, NoiseBl
Plug & Play - Works w/Team{

Visit the P
AR & & & ~ 7 ratings

This item cannot be shipped to your se|

Please choose a different delivery loca

Brand Poly
Photo Sensor CMOS or BSI MOS or BSI CMO
Technology

Video Capture 4K
Resolution

MSRP is $699.95, but it's frequently discounted: today’s
prices hover between $398-$445 depending on retailer


https://www.amazon.com/VITURE-Pro-XR-Glasses-Electrochromic/dp/B0D3LRH8G4?ref_=ast_sto_dp
https://www.amazon.com/Poly-Plantronics-Polycom-Studio-Conference/dp/B09RM84LDG?utmsource=GadgetFlow&utmmedium=GadgetFlow&ut+mcampaign=GadgetFlow&utmcontent=GadgetFlow&linkCode=sl1&tag=282162-20&linkId=4a13d1f9185a28a42427d40506205137&language=en_US&ref_=as_li_ss_tl

5. Unitree G1 Humanoid Al Robot

The G1 brings impressive humanoid
functionality into labs and creators’
hands. Standing just over 4ft tall and
weighing 35kg, it can run at 7ft/s,
balance under duress, and lift small
objects. Outfitted with LiDAR and depth

Al GADGETS

Visit Website &

7

]

=
cameras, an 8-core CPU (optionally -~ ( - p
upgraded), and modular arms with = i 3 Unitree G1
dexterous hands, the G1 is a serious Humanoid agent Al avatar
platform for exploration in real-world - :
interaction and robotics research. ,\ Price from $16K
4 » ‘

Technical Specs

e Stands 1.32m tall, weighs 35kg

e 23 degrees of freedom (upgradable to 43 in EDU
version)

e Runsupto 2 m/s with 8-core CPU

e Optional NVIDIA Orin upgrade for Al processing

o LiDAR and depth cameras for navigation

e 9,000 mAh battery providing, 2 hours runtime

6. Hengbot Sirius

Sirius is a pint-sized robot dog, light
enough to carry and agile enough to
charm tech enthusiasts. Built with a
bionic frame and expressive joints, this
one-kilogram pup can bark, dance, and
respond to gestures. Developers can
customize behaviors using Python or
C++ and play with its onboard cameras,
LEDs, and voice input. It's a fun,
programmable pet that also nudges the
boundaries of toy and tool.

Technical Specs

o Weighs ~1kg with 14 degrees of freedom

e Bionic aluminum frame construction

e Comprehensive motion library: walk, dance, leap, turn
e Voice, gesture, and app control

e Programmable in Python and C++

e Onboard camera, microphones, and LED arrays

e 45 minutes active use, 2 hours standby

Price

Base model starts at US $16,000. EDU packages with
accessories and support go up to $20,000+, though some
vendors list prices near $21,600-%$27,300 including
import duties

Visit Website &

HENGBOT SIRIUS

THE MIRACLE OF AGILITY

The Workf's Most Dynamic Robaotic Dog in KG Delivering the Uitimate Fun Experience

Claim Your Offer Now

Price
Kickstarter pre-orders start at US $659 (with a $20

deposit). Full retail is expected to rise to around $699-
$1,459
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Qmetly Rewrltlng the
Filmmaking Playbook

r Brea = silence with Veo 3 E

Create high-quality, 8-second videos with Veo 3, our latest Al video generator. Try it with a Google Al
Pro pilan or gt the highaet acrses with the Litra plan. Simply decribe what you b in mind and
watch your ideas come o e with native audio generation.

Imagine a world where your most vivid daydreams aren'’t just passing thoughts, but full cinematic experiences watchable,
shareable, and endlessly expandable. This isn't a scene from science fiction anymore. In a fast-moving era of artificial
intelligence innovation, Google has unveiled Veo 3, a creative juggernaut that could redefine how we craft and share
stories. Veo 3 is no mere showcase of technical prowess; it’s a bold leap into the future of Al filmmaking. With the ability to
generate stunning 4K video and synchronized sound from a simple prompt, Veo isn’t just approaching Hollywood’s front
door—it’s opening a new one next to it.

For decades, the art of filmmaking was the domain of a select few—those with access to sound stages, multimillion-dollar
budgets, and armies of technical professionals. But what if all you needed was an idea and the right words to describe it?
That’s the tantalizing promise of generative Al, and with Veo 3, Google may have offered its most exciting answer yet.
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The Dawn of a New Kind of Director;
What Is Veo 3?

Veo 3, developed by Google DeepMind, is the latest evolution in text-to-video and image-to-video technology.
But calling it just a “video generator” would be an understatement. Think of Veo more as a digital apprentice

director, one who has consumed years of cinematic storytelling and understands not only visuals but the rhythm
and emotional pull of film.

Provide it with a line like: “A sweeping shot of a lone astronaut gazing at a colorful nebula in deep space, with a
soft choir swelling in the background,” and Veo gets to work—not just illustrating, but directing. It frames the shot,
renders the imagery with striking precision, and layers sound that enhances the moment. The final result doesn’t
feel machine-made; it feels guided by an artist’s touch.

Not Just Moving Pictures:
Veo 3's Standout Capabilities

What propels Veo 3 into the spotlight isn’t just that it makes video. It’s how it addresses real-world
challenges in Al video creation—and impressively solves them.

From Blurred Frames to Cinematic Detail: 4K and Beyond

Early iterations of Al-generated video often felt like visual noise—fuzzy, inconsistent, dreamlike. Veo 3 steps far
beyond that, offering high-definition clarity up to 4K. This leap in visual fidelity allows creators to produce content
that feels polished and professional, whether it’s destined for a short film or a commercial campaign. Its nuanced
handling of motion, lighting, and textures allows the final product to feel lived-in and believable.

Audio That Belongs to the Scene

Where Veo 3 truly breaks new ground is in sound generation. No longer must creators settle for mismatched
stock effects layered after the fact. Veo generates audio natively, matching every movement and scene with

appropriate sound—rustling leaves in a forest, lip-synced dialogue, or an orchestral swell at a dramatic climax. The
result is immersive: not just a video, but an experience.

Directing With Language: Precision and Control

Veo 3 understands cinematic language. Whether you instruct it to use a “tracking shot,” “golden hour lighting,” or

“timelapse transition,” it responds with nuanced adjustments that mirror traditional filmmaking techniques. This

level of control shortens the creative feedback loop, helping storytellers achieve exactly what they imagined, without
layers of guesswork.

Solving the Uncanny Valley

Al video often struggles with visual inconsistencies, characters glitching from frame to frame, or physics that don’t
guite make sense. Veo 3 tackles these head-on with better modeling of object permanence and natural motion.
Water splashes as it should, shadows shift naturally, and perhaps most importantly, characters maintain their
identity across shots. It makes storytelling not just possible, but emotionally convincing.
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COVER STORY
Putting Veo 3 Into Hands That Matter

Google isn't keeping Veo 3 behind closed doors. Instead, it’s embedding the technology across its
platforms to make it available to a broad creative audience.

e For casual creators: Gemini Advanced subscribers can now use Veo within a chat-like interface that effectively
acts as a mini video studio.

e For developers and builders: Veo is being integrated into Vertex Al, Google’s cloud-based suite, opening the
door for new tools, apps, and platforms powered by Veo's capabilities.

e For professionals: Google’s new creative tool, Flow, is designed to work alongside Veo. It provides features like
scene planning, character design, and directorial tools that bring professional-grade video production into the
digital age.

The Battle of Generative Video:
Veo vs. Sora

No conversation about Veo is complete without acknowledging OpenAl’s Sora, its primary
competitor. While both tools are pushing the limits of what Al video can do, they approach it with
different strengths.

Feature Google’s Veo 3 OpenAl’s Sora

Coding Realism, audio, cinematic Longer, more flexible clips
Core Strength polish

Max Resolution
Performance

Reasoning Built-in, native audio OpenAl No native audio
Audio Generation

Video 1+ minutes (publicly 8 sec) Up to 60 seconds
Duration

Gemini, Flow, Vertex Al ChatGPT Plus

While Sora shows promise with its longer runtime and imaginative storytelling, Veo 3 currently
leads the pack in terms of fidelity and the all-important addition of native audio.

Shaping the Future with Prompts, Not Scripts

Veo 3 doesn’t just change how videos are made, it changes who gets to make them. For indie filmmakers, it’s a powerful
pre-visualization and production tool. For marketers, it’s a shortcut to polished video ads. For educators, it offers a fresh
way to teach with rich, animated visuals.

But with such power comes the need for safeguards. Google has introduced SynthID, a digital watermarking system that
invisibly tags Al-generated videos, helping identify and trace content in an age of deepfakes and misinformation.

In this new chapter, the director’s chair isn’'t confined to a film set. Anyone with a vision—and the right words can now call
the shots. Veo 3 isn't replacing human creativity. It's becoming an ally, helping bring ideas to life in vivid, moving detail. In
this unfolding story of technology and imagination, prompts might just become the scripts of the future.
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Al changes fast. New models drop each month.
New frameworks appear each week. Engineers
can’t read everything. They need to pick what
matters.

o8

We found two books that matter. Both authors
build real systems. Both deal with production
problems. Both know what works and what
breaks.

These books won'’t teach you the newest model
architecture. They teach you something better:
how to build Al that works in production.



DEEP READING

The Al Advantage: How to Put the Artificial Intelligence

Revolution to Work

Thomas Davenport studied analytics for decades. He
worked with MIT, Harvard Business School, and Babson
College.He saw many technology waves. His Al perspective
comes from this background.

The book came out in early 2024. It focuses on practical
Al implementation. Davenport interviewed leaders at
companies that deployed Al. He studied failures alongside
successes.

Davenport promotes “augmentation intelligence.” This
means Al that helps humans instead of replacing them.
For engineers, this means building systems users can
understand and trust.

Finding Good Use Cases

Not every problem needs Al. Some problems work better
with rules or basic statistics. Davenport gives frameworks
for identifying problems where Al adds value.

He provides checklists for evaluating Al opportunities.
Does the problem involve lots of data? Are there clear
patterns? Can you measure success? These questions
help engineers have better conversations with product
managers.

His risk assessment framework helps technical teams
communicate with stakeholders. Instead of vague warnings
about Al risks, you get specific categories. Technical risks.
Operational risks. Business risks.

Learning from Failures

The book includes detailed failure case studies. A
retail company that built a recommendation system
nobody used. A healthcare system that couldn’t
integrate Al with existing workflows. A financial firm
that deployed a model that made biased decisions.

These failures teach more than success stories. They
show common mistakes. Poor data quality. Lack of
user training. Insufficient testing. Missing feedback
loops.

Davenport analyzes why these projects failed.
Wrong problem selection. Unrealistic expectations.
Poor project management. These insights help
engineers avoid similar mistakes.

Building Systems Users Trust

Users need to understand Al recommendations.
Black box systems create problems. When Al makes
mistakes, users need to know why. This affects
system architecture.

A A A

Davenport explores explainable Al patterns.
How do you log Al decisions? How do you show
confidence levels? How do you let users override Al
recommendations?

Thomas H. Davenport

Project Lifecycle Management

Al projects have different phases than traditional software.
Data collection and preparation take longer. Model training
requires iteration. Deployment needs careful monitoring.

Davenport provides project templates for Al initiatives.
Planning phases. Resource requirements. Risk mitigation
strategies. Success criteria. These templates help
engineering teams set realistic expectations.

He covers maintenance requirements for Al systems.
Models degrade over time. Data distributions change. User
needs evolve. Al systems need ongoing attention in ways
that traditional software doesn't.

Technical Decision Framework

While written for business audiences, the book helps
engineers make better technical decisions. Which
problems should use Al? How do you measure Al project
success? How do you communicate technical constraints
to business stakeholders?

Davenport’s implementation framework helps engineering
teams structure Al projects. Start small. Measure results.
Scale gradually. This approach works better than trying to
transform everything at once.

THE

Al ADVANTAGE

How to Put the
Artificial Intelligence
Revolution to Work

Thomas H. Davenport

He discusses user interface design for Al systems.
How do you present uncertain information? How
do you handle edge cases? How do you build user
confidence in Al recommendations?

Available on Amazon



https://www.amazon.com/Advantage-Artificial-Intelligence-Revolution-Management/dp/0262039176

24

DEEP READING

Al Engineering: Building Applications with Foundation Models

Chip Huyen teaches at Stanford. She worked at Netflix and
NVIDIA. She knows research and she knows production.
This shows in her writing.

The book has 350 pages. It focuses on one goal: moving Al
from experiments to systems that work. Huyen published
itin 2025. It tackles problems engineers face today.

Huyen calls Al engineering a new field. It's not machine
learning. It’s not software engineering. It combines both
but creates something different.

How Al Engineering Differs

Regular software takes input A and gives output B. Every
time. Al systems don’t work this way. They give different
outputs for the same input. A system that works 99% of the
time still fails once per hundred tries.

Huyen shows how to think about systems that aren’t
predictable. She covers failure modes that don’t exist in
regular software. She teaches design patterns for handling
uncertainty.

The book gives real examples. Prompt versioning systems.
Model drift detection. A/B testing for Al features. You can
use these patterns in your next project.

Production Deployment

Research code runs in notebooks. Production
code handles millions of users. These are different
problems. Huyen spent years moving models from
labs to production services.

She covers the hard parts. How to containerize
models. How to handle API rate limits. How to build
systems that work when third-party APIs fail. When
OpenAl goes down, your users still need working
software.

Her code examples handle real problems. Bad input
data. Network timeouts. Memory limits. She shows
what happens when things break, not just when they
work.

Tool Selection and Infrastructure

Al tools change every month. New vector
databases launch. Old platforms shut down. Huyen
doesn’t predict which tools will win. She gives you
frameworks for picking tools.

She explains build vs buy decisions. Should you
use managed services? Should you build your own
infrastructure? Her decision trees come from actual
experience. -~

5 A 4

The book covers cost control. Large models cost
money to run. Huyen shows techniques that cut
inference costs without hurting quality. These can
save thousands per month.

She discusses caching strategies. Batch processing
optimization. Resource allocation. These topics
sound boring but they determine if your Al project
succeeds or burns through budget.

Chip Huyen

Technical Architecture Patterns

Huyen presents patterns for common Al engineering
problems. How to version prompts. How to handle model
updates. How to monitor Al system behavior. How to
implement gradual rollouts.

She covers data pipeline design for Al systems. Traditional
ETL doesn’t work for Al. You need different patterns for
handling training data, inference data, and feedback loops.

The monitoring section deserves attention. Al systems fail
in subtle ways. Traditional application monitoring misses
these failures. Huyen shows monitoring strategies that
catch Al-specific problems.

Why This Book Matters

Most Al books target researchers or business leaders. This
one targets engineers who build systems. It assumes you
know how to code. It assumes you care about uptime and
user experience.

Huyen doesn't oversell Al capabilities. She shows
limitations alongside benefits. She explains when Al solves
problems and when simpler solutions work better.

Senior engineers will recognize patterns they developed

through trial and error. Junior engineers get a roadmap for
building Al systems that don’t break in production.

O'REILLY

Al Engineering

Building Applications
with Foundation Models

Available on Amazon


https://www.amazon.com/AI-Engineering-Building-Applications-Foundation/dp/1098166302

' Using Al for Social Media
" While Keeping Your Brand’s
Soul



AIQ&A

I’'m a marketing manager and my boss wants me to use Al to
write all our social media posts. I’'m worried this will make our
brand sound robotic and generic. How can | use Al effectively
while maintaining our authentic voice?

Ah, the classic modern workplace dilemma: your boss has discovered Al
and now thinks it's a magic productivity wand that will solve all problems
while you're left wondering if your brand is about to sound like it was
raised by robots in a corporate boardroom. | totally get your concern,
and honestly, it's exactly the right worry to have.

Think of Al as a really talented but inexperienced intern who's read
every marketing textbook ever written but has never actually met your
customers. This intern can write grammatically perfect sentences,
knows all the buzzwords, and never takes coffee breaks. But ask them
to capture the specific way your brand talks to customers about, say,
the frustration of assembling IKEA furniture, and they might give you
something that sounds like it came from a generic “relatability playbook”
rather than genuine understanding.

The good news? You're not doomed to choose between efficiency and
authenticity. The secretis treating Al like what it actually is: anincredibly
sophisticated writing assistant, not a replacement for your brand’s voice
and strategic thinking.

Understanding How Al Actually “Thinks”
About Writing

Let’s start with a quick peek under the hood. When
Al writes social media content, it's essentially playing
an incredibly complex game of “what word comes
next?” based on patterns it learned from millions of
examples. It’s like having someone who's memorized
every conversation they've ever overheard but doesn’t
actually understand why people laugh at certain jokes
or get emotional about specific topics.

Thisiswhy Al-generated content often feels technically
correct but emotionally flat. It knows that “relatable
content performs well” but doesn’t actually relate to
anything. It understands that “authentic voices drive
engagement” but has never been authentic about
anything because, well, it's never been anything.



Large Language Models (LLMs) - the technical
term for Al systems like ChatGPT, Claude, or Jasper
- are trained on vast amounts of text from across
the internet. They learn patterns in language, but
they don’t learn context the way humans do. They
don’'t know that your brand’s slightly sarcastic
tone comes from your founder’s personality, or
that your customers appreciate honesty about
product limitations because they've been burned by
overpromising competitors.

The Art of Al Collaboration, Not
Replacement

Here’s where the magic happens: instead of letting Al
write your posts, use it as your brainstorming partner
and first-draft generator. Think of it like having a
writing buddy who can quickly sketch out ideas that
you then sculpt into something uniquely yours.

Start with Brand Guidelines as Al
Training Wheels

Before you even touch an Al tool, create what | call a
“brand voice cheat sheet.” This isn’t corporate jargon -
it's the real nitty-gritty of how your brand talks.

For example:

e Do you use contractions? (You bet we do vs. We
certainly do)

The Three-Layer Approach

Layer 1: Al generates the raw material. Give it
specific prompts like “Write 5 different angles for
announcing our new product launch, keeping in
mind our audience values practical solutions over
flashy features.”

Layer 2: You add the brand seasoning. Take Al’s
structurally sound but generic output and inject
your brand’s personality. Maybe the Al wrote
“We're excited to announce..” and you change it
to “Okay, we're trying not to oversell this, but..”
because that’s more your style.

AlIQ&A

e What's your humor style? (Self-deprecating,
observational, punny, or none?)

e How do you handle problems? (Apologetic and
formal vs. honest and solutions-focused)

e What words do you never use? (Maybe “leverage”
makes you cringe, or “rockstar” feels too try-hard)

Feed this information to your Al tool every time you
use it. Most Al systems let you set custom instructions
or context that they’ll remember throughout your
conversation.

Layer 3: You add the human moments. This is
where you reference specific customer feedback,
acknowledge industry frustrations, or add those
little details that show you actually understand
your audience’s world.
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Practical Strategies That Actually Work

The 70-30 Rule: Aim for Al to handle about 70% of
the heavy lifting (research, structure, initial drafts)
while you focus on the 30% that matters most (voice,
strategy, authenticity). This isn’'t a hard rule, but it’s a
good starting framework.

Use Al for Ideation, Not Just Writing: Some of the
best uses of Al in social media aren’t about writing
posts at all. Try prompts like:

e “What are 10 questions our customers might have
about [topic] that we haven't addressed?”

e “What are different ways we could explain
[complex concept] to someone who's never heard
of it?”

e “What seasonal trends in [your industry] should
we be thinking about for next month?”

Create Response Templates: Al is fantastic at
generating multiple variations of the same message.
If you need to respond to common customer service
situations on social media, have Al create 10 different
ways to say “Thanks for your feedback, we're looking
into this” - then pick the ones that sound most like
your brand.

The Reality Check Test: Here's a simple quality
control method: after Al writes something, ask
yourself “Could this exact post have been written by
any of our three biggest competitors?” If the answer is
yes, it needs more of your brand’s unique perspective.

Advanced Techniques for Brand Voice
Consistency

Feed Al Your Best Content: Most Al tools can analyze
your existing high-performing posts and learn from
them. Upload your top 20 social media posts from the
past year and ask the Al to identify patterns in your
voice, then use those insights to guide new content
creation.

Create Brand-Specific Prompts: Instead of generic
prompts, develop specific frameworks. For example,
if your brand is known for being helpful but not
condescending, your prompt might be: “Write this as if
you’re explaining it to a smart colleague who's new to
the topic, not someone who needs everything dumbed
down.

AIQ&A

The Customer Voice Integration: Al can help you
incorporate actual customer language into your
content. Feed it customer reviews, support tickets,
or survey responses, then ask it to identify common
phrases or concerns that you can authentically
address in your social content.

Common Pitfallsand How to Avoid Them

The Optimization Trap: Al loves to optimize for
engagement metrics, but engagement isn’'t always
aligned with brand building. A clickbait-y post might
get more likes, but does it represent your brand
well? Always prioritize brand consistency over pure
metrics.

The Volume Temptation: Just because Al can help
you post more doesn’'t mean you should. Quality
and consistency matter more than quantity. Your
audience would rather see three great posts per week
than seven mediocre ones.

The GenericHoliday Post Syndrome: Al is particularly
bad at creating meaningful holiday or trending topic
content because it doesn’'t understand your brand’s
relationship to these moments. Either skip trends
that don’t naturally fit your brand, or put extra human
thought into making them relevant.

Measuring Success Beyond the Obvious
Metrics

While you're experimenting with Al assistance, pay
attention to metrics that indicate brand health, not
just engagement:

e Are people commenting in ways that show they
“get” your brand?

e Areyou attracting the right kind of followers, not
just more followers?

e Do your posts feel consistent with your overall
brand experience?

e Are you able to maintain posting consistency
without burning out your team?



AlIQ & A

The Long Game: Building Al Skills for Consider this an opportunity to become the person
Your Team on your team who really understands how to make
Al work for your brand specifically. Document what
works, what doesn’t, and why. Create processes that
other team members can follow. This expertise will be
incredibly valuable as more companies try to figure
out the same balance you’re working on now.

Here’s the thing your boss probably hasn't considered:
using Al effectively for brand communication is
actually a skill that needs to be developed. It’s not just
about typing prompts and hitting publish.

The Bottom Line

Your instinct to worry about maintaining authenticity is spot-on, and it’s actually your superpower in this
situation. The companies that will win with Al-assisted marketing are the ones that use it thoughtfully, not the
ones that use it blindly.

Al can absolutely help you create more content, generate fresh ideas, and handle routine tasks more efficiently.
But it can’t replace the strategic thinking, brand intuition, and genuine understanding of your audience that
makes marketing actually effective.

Think of Al as giving you more time to focus on the parts of marketing that require uniquely human skills:
understanding your customers’ real needs, making strategic decisions about brand positioning, and creating
those moments of genuine connection that turn casual followers into loyal customers.

Your boss wants efficiency, and Al can definitely deliver that. But the real win is when you can deliver efficiency
while making your brand voice even stronger and more consistent than it was before. That’s not just using Al -
that’s mastering it.

The robots aren't taking over marketing. They're just giving the humans who understand both technology
and people a significant advantage. And from the sound of your question, you're already thinking about this in
exactly the right way.

’ ’ LET EXCLUSIVE
ACCESS TOTHEINSIDE SCOOPONAI!

Tech Al Magazine's Facebook page is your gateway
to the hottest Al apps, free Al courses, and
cutting-edge Al gadgets
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Al PROMPT PLAYBOOK

1. Destination Discovery:

Prompt: “I'm looking for a [type of destination, e.g., ‘relaxing beach getaway,” ‘adventurous mountain
trek,’ ‘culturally immersive city break’] in [region/continent, if known, e.g., ‘Southeast Asia,” ‘Europe,’
‘South America’]. I'm traveling in [month/season] and my budget is [budget range, e.g., ‘mid-range,’ ‘lux-
ury,’ ‘budget-friendly’]. What are 3-5 recommendations with brief descriptions and why they might fit?”

Response:

Budget Tip: Multi-day treks with local guides and

I'm looking for a [type of destination, homestays are very affordable.

e.g., ’‘relaxing beach getaway,’
‘adventurous mountain trek,’ ‘culturally
immersive city break’] in [region/
continent, if known, e.g., ‘Southeast Summary Table:
Asia,’ ‘Europe,’ ‘South America’]. I'm
traveling in [month/season] and my budget
is [budget range, e.g., ‘mid-range,’
‘“luxury,’ ‘budget-friendly’]. What are 3-5 Location
recommendations with brief descriptions
and why they might fit?”

Nature Cultural |AvgTemp in
Highlights | Element Summer

Da Lat, |Waterfalls, French
Vietnam pine colonial+
forests Vietnamese
Here are budget-friendly, nature-focused, and culturally
rich destinations in Southeast Asia perfect for a summer
trip to cool down:

Luang [Waterfalls, |Buddhist +
Prabang, rivers, French-Lao
Laos mountains fusion

1.Da Lat,Vietnam

Why it fits: Sapa, Rice _Ethnic
Vietnam | terraces, [yillages &

hiking markets

trails

Cool climate due to its elevation (~1,500m above
sea level) — a refreshing escape from Southeast
Asia’s tropical heat.

. Let me know if you want an itinerary, visa info, or
Surrounded by pine forests, waterfalls, lakes, and what kind of experiences (e.g., spiritual, hiking,

flower gardens. food-focused) you want more of!

Rich in French colonial architecture, art cafés,
and a quirky local culture.

Budget Tip: Hostels start at $5-10/night, and food is
cheap and delicious.

Prompt Description: This prompt is designed to help
travelers who know what kind of experience they
2.Lvang Prabang, Laos want but are unsure of the specific location. It helps
Why it fits: the Al narrow down options based on preferences,

) ) ) time of year, and budget.
UNESCO-1listed town with Buddhist temples, monk
morning rituals, and a tranquil Mekong River vibe.

Surrounded by lush mountains, waterfalls (like
Kuang Si Falls), and nature hikes.

A mix of French-Indochinese heritage and laid-back
Lao culture.

Budget Tip: Guesthouses from $10/night, and excellent
street food markets.

3.Sapa,Vietnam

Why it fits:

Located in the Hoang Lién Son mountains, with
cooler temperatures, even in summer.

Famous for terraced rice fields, ethnic minority
villages (Hmong, Dao), and trekking.

Authentic cultural exchange through homestays.




Al PROMPT PLAYBOOK

2. Itinerary Crafting (Specific Destination)

Prompt: “Plan a 5-day itinerary for [destination, e.g., ‘Kyoto, Japan’] for someone interested in [interests,
e.g., ‘ancient temples and gardens,’ ‘local food experiences,’ ‘hiking’]. Please include daily activities,
estimated travel times between locations, and a mix of well-known attractions and hidden gems.”

Response:

“Plan a 5-day itinerary for [destination,
e.g., 'Kyoto, Japan’] for someone
interested in [interests, e.g., ‘ancient
temples and gardens,’ ‘local food
experiences,’ ‘hiking’]. Please include
daily activities, estimated travel times
between locations, and a mix of well-
known attractions and hidden gems.”

Here’s a 5-day Vietnam itinerary focused on nature,
hiking, and breathtaking landscapes, with a balanced mix
of iconic sights and off-the-beaten-path experiences.
It’s budget-friendly and planned for summer travel,
keeping cooler regions in mind.

Day 1: Arrival in Hanoi - Explore the 0ld Quarter
& Lakes

Activities:
Arrive in Hanoi (Noi Bai Airport).

Settle into a hostel or guesthouse in the 01ld
Quarter.

Walk around Hoan Kiem Lake, Ngoc Son Temple.

Optional: Explore Train Street and try local street
food.

Travel: Airport to city: ($10-15 or $2 bus)
Overnight: Hanoi

Tip: Sleep early - next day is an early departure.

Day 2: Hanoi > Sapa - Trekking Through Terraced
Landscapes

Travel: Hanoi to Sapa by bus
Activities:

Check into a local homestay (e.g., in Ta Van or Lao
Chai).

Warm-up hike through Muong Hoa Valley, see rice
terraces.

. Cultural interaction with Hmong or Dao communities.
Overnight: Village homestay with local meal ($10-20/
night with food)

Day 3: Full-Day Trek in Sapa

Activities:

Guided day hike through hidden trails to Y Linh Ho,
Giang Ta Chai, and bamboo forests.

Visit waterfalls and local tribal schools.

Optional: Herbal bath or foot soak with herbs by
the locals.

Hiking Time: 5-6 hours

Overnight: Continue in homestay

Day 4: Sapa > Ha Giang - Gateway to Vietnam's
Most Stunning Loop

Travel: Sapa to Ha Giang (~5-6 hours by bus or minivan)
Activities:

Arrive and rent a motorbike (or hire a rider) for
Ha Giang Loop.

Stay in a guesthouse or start the loop with a night
in Yen Minh.

Overnight: Ha Giang City or Yen Minh

Day 5: Ha Giang Loop - Epic Mountain Landscapes
Activities:

Ride through Quan Ba Heaven’s Gate, Twin Mountains,
Lung Khuy Cave.

Continue to Dong Van Karst Plateau (UNESCO) -
stunning geological formations.

Visit local markets or H'mong villages along the
way.

Travel: ~6 hours riding

Overnight: Guesthouse in Dong Van

Budget Estimate (Backpacker Style):
Accommodation: $10-20/night x é nights = ~$90
Transport (buses, rentals): ~$70-90

Food: ~$10-15/day x 7 = ~$80
Guides/treks/fees: ~$40-60

Total: ~$280-320 USD

Would you like a version with upgraded stays, eco-lodges,
or less motorbike travel (e.g., more guided tours)?

Prompt Description: Once adestination is chosen, this
prompt allows the Al to build a structured daily plan.
It’s great for travelers who want a detailed schedule
tailored to their interests, maximizing their time and
experience.
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3. Packing List Generation

Al PROMPT PLAYBOOK

Prompt: "Generate a comprehensive packing list for a [duration, e.g., ‘5-day’] trip to [destination, e.g.,
‘Iceland’] in [month/season, e.g., ‘October’]. Consider activities like [activities, e.g., ‘hiking,’ ‘sightseeing,’
‘northern lights viewing’] and suggest any specialized gear needed.”

Response:

“Generate a comprehensive packing list
for a [duration, e.g., ‘5-day’] trip

to [destination, e.g., ‘Iceland’] in
[month/season, e.g., ‘October’]. Consider
activities like [activities, e.g.,
‘hiking,’ ‘sightseeing,’ ‘northern lights
viewing’] and suggest any specialized
gear needed.”

Sure! Here's a comprehensive packing list for a 5-day trip
to Finland in October, tailored for hiking, sightseeing,
and Northern Lights viewing. October in Finland marks the
transition from fall to early winter—expect chilly weather,
rain, and possibly the first snowfall in the north.

Essential Packing Categories

CLOTHING (Layered for Variable Weather)
Base Layers (Moisture-wicking):

. 2-3 thermal tops (merino or synthetic)

2 thermal leggings or long underwear

Mid Layers (Insulation):
. 2 fleece or wool sweaters

1 lightweight insulated jacket (down/synthetic)

Outer Layers (Wind/Waterproof):
. 1 waterproof shell jacket with hood
1 pair of waterproof hiking pants

1 warm parka (especially for Northern Finland)

Everyday Wear:
3-4 long-sleeve shirts or turtlenecks
2 pairs of jeans or warm pants
1-2 casuval outfits for restaurants/museums

1 set of clothes for indoor lounging (e.g.,
leggings, joggers)

Undergarments & Socks:
. 7-10 pairs of underwear
4-5 pairs of wool or thermal socks

Sleepwear (warm)

FOOTWEAR
. Waterproof hiking boots (already broken in)

Warm insulated boots (for colder nights/Northern
lights viewing)

Light shoes or sneakers (for indoor use or casual
days)

Flip-flops or sandals (for sauna use)

SPECIALIZED GEAR
For Hiking:
. Trekking poles (optional but helpful)

Trail map or GPS (offline navigation apps like Maps.
me or Gaia GPS)

Headlamp with extra batteries (daylight is limited)

Microspikes (optional; for slippery trails or early
snow in Lapland)

Reusable rain cover for backpack

Northern Lights Viewing:

Tripod (for long-exposure photography)

Remote shutter or timer (avoid camera shake)

Extra camera batteries (they drain faster in cold)
Red light flashlight (preserves night vision)

Thermal blanket or sitting pad (while waiting in
the cold)

TOILETRIES & HEALTH

Travel-sized shampoo, conditioner, soap
Toothbrush, toothpaste, floss
Moisturizer & lip balm (cold, dry air)
Sunscreen (snow glare or sunny days)

Basic first-aid kit (bandages, ibuprofen, blister
plasters)

Personal medication (with prescriptions)

Hand sanitizer & tissues
TECH & DOCUMENTS

Smartphone with offline maps

Power bank (cold drains batteries quickly)
Plug adapter (Finland uses Type F plugs, 230V)
Charging cables

Travel documents: passport, visa (if needed),
travel insurance

Copies of bookings (digital & printed)

Debit/credit cards and small amount of cash (Euros)




OPTIONAL / COMFORT ITEMS

Book or Kindle

Journal or sketchbook

Snacks/trail mix (for long hikes or train rides)

Packable towel (for sauna or hostel)
Small umbrella or compact poncho

Lightweight binoculars (for nature watching)

4. Budget Optimization

Al PROMPT PLAYBOOK

WEATHER SNAPSHOT: Finland in October

c)
IHHHHIHIHIIII
Rovaniemi -3-3°C Frost,light | ~8-9 hrs
snow

Let me know if you’re focusing more on urban exploring
or deep Arctic adventure and I can tweak this list to
fit better!

Prompt Description: This prompt helps travelers
prepare efficiently by generating a customized
packing list. It takes into account the destination’s
climate, the trip’s duration, and planned activities to
ensure nothing essential is forgotten.

Prompt: “I’'mplanning a 2-week trip to[destination, e.g., ‘Thailand’] with a budget of [amount, e.g.,‘$1500
USD per person’]. Can you suggest ways to optimize my spending on [categories, e.g., ‘accommodation,’
‘food,’ ‘activities’] and provide examples of how to save money without sacrificing experience?”

Response:

“I'm planning a 2-week trip to
[destination, e.g., ‘Thailand’] with

a budget of [amount, e.g., ‘$1500 USD

per person’]. Can you suggest ways to
optimize my spending on [categories, e.g.,
‘accommodation,’ ‘food,’ ‘activities’]
and provide examples of how to save money
without sacrificing experience?”

Absolutely! Here’s how to optimize your $1500 USD per
person budget for a 1-week trip to Vietnam, broken down by
category with cost-saving strategies and real examples—so
you get maximum experience without overspending.

1-Week Vietnam Budget Optimization Guide ($1500)

1. Accommodation - Save Big Without Sacrificing Comfort
Tips:
+  Use Agoda or for discounts and flash

deals.

Choose guesthouses, hostels with private rooms, or
homestays - they’re often charming, local-run, and
include breakfast.

Stay longer in one place (2-3 nights) for multi-
night discounts.

Examples:

. Hanoi: L’Heritage Hotel - ~$30/night double room
(incl. breakfast, great location)

Hoi An: Riverside homestays - ~$18-25/night with
bike access

Sapa: Village homestays - ~$10-15/night incl.
dinner
2. Food - Vietnam is a Street Food Heaven
Tips:

. Eat like locals: street food, local markets, and
family-run eateries.

Use GrabFood or Foody apps for cheaper delivery
deals.

Many guesthouses offer free breakfast and tea/
coffee.

Examples:

Pho, Banh Mi, Bun Cha - all ~$1-2 each

Daily food budget: ~$10/day gives you 3 hearty
meals

Night markets (Hoi An, Hanoi) for snacks under $5
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3. Transportation - Budget-Friendly, Efficient,
and Scenic

Tips:

AUse open-tour buses (e.g., The Sinh Tourist) for
cheap north-to-south travel.

Domestic flights: book early on Bamboo Airways or
VietJet.

In cities: use Grab (motorbike taxi is cheapest).

Examples:

Hanoi to Sapa sleeper bus: ~$12

Da Nang to Hoi An: public bus ~$1

Hoi An to Ho Chi Minh flight: ~$35-50 (book 2+
weeks in advance)

4. Activities - Prioritize Nature, Culture, and
Self-Guided Fun

Tips:

. Mix free activities (hikes, beach days, temples)
with select guided experiences.

Look for group tours instead of private ones (e.g.,
Ha Long Bay day trips).

DIY walking or cycling tours with offline maps
(Maps.me or Google Offline).

Examples:

Ha Giang Loop: ~$70-100 for 3 days with meals +
motorbike guide

Free walking tours in Hanoi, Hoi An (tip-based)

Marble Mountains entry: ~$1-2

Ba Na Hills: only if budget allows (~$35 entry)

Al PROMPT PLAYBOOK

5. Bonus Cost-Savers & Travel Hacks
General Tips:
. Buy a local SIM card (~$5-7 for 15GB+).

Bring a refillable water bottle (refill stations
are common).

Use ATMs that don’t charge high withdrawal fees
(TPBank, MB Bank).

Haggle politely in markets (but not restaurants).

Travel with a buddy to split room and taxi costs.

Summary: How to Maximize Experience on $1500

Key Str‘ategy
Prioritize homestays Local immersion + value
& guesthouses
Eat street food Cheap + authentic meals
Use buses & early Scenic + budget-efficient
flights
Choose hikes & public |Natural beauty for free
beaches
Choose hikes & public |Save money, avoid burnout
beaches

Let me know if you want this tailored to specific cities
(e.g., Hanoi, Da Nang, Hoi An, Ho Chi Minh) or need a
detailed 2-week itinerary with costs included!

Prompt Description: For budget-conscious travelers,
this prompt focuses on smart spending. The Al can
offer practical advice and strategies to stretch a travel
budget further, identifying areas where savings can be
made.



5. Local Cuisine & Dining

Al PROMPT PLAYBOOK

Prompt: “What are the must-try local dishes in [destination, e.g., ‘Naples, Italy’]? Can you recommend
3-5 authenticrestaurants or food stalls, including their typical price range and any dietary considerations

(e.g., ‘'vegetarian options available’)?”

Response:

“What are the must-try local dishes in
[destination, e.g., ‘Naples, Italy’]? Can
you recommend 3-5 authentic restaurants
or food stalls, including their typical
price range and any dietary considerations
(e.g., ‘vegetarian options available’)?”

Here’s a curated list of must-try local dishes in
Naples, Italy, along with 3-5 authentic restaurants

or food stalls known for these specialties. Naples is
the birthplace of pizza, but its cuisine offers much
more—from seafood to street snacks—all rich in southern
Italian flavor.

Must-Try Dishes in Naples

1. Pizza Napoletana (Neapolitan Pizza)

Classic: Margherita or Marinara

Soft, chewy, and blistered crust baked in a wood-
fired oven.

2. Sfogliatella

A shell-shaped, flaky pastry with ricotta and
candied fruit.

Comes in riccia (crispy) and frolla (soft)
versions.

. Frittatina di Pasta

Deep-fried spaghetti cake with béchamel, ham, and
peas. Iconic Neapolitan street food.

. Impepata di Cozze (Peppered Mussels)

Steamed mussels with garlic, parsley, and black
pepper—simple but bold.

. Parmigiana di Melanzane

Layers of eggplant, tomato sauce, mozzarella, and
parmesan—great for vegetarians.

Would you like a vegetarian-focused food guide or a food
crawl itinerary in Naples? I'd be happy to build that
too!

Prompt Description: This prompt is for foodies!

It guides the Al to provide recommendations for
authentic local culinary experiences, including
specific dishes and reputable dining establishments,
while also considering dietary needs.

Final thoughts

With these Al-powered travel prompts, you're no longer just a tourist; you're an informed, empowered
explorer. From budgeting and safety to unique experiences and cultural insights, your Al travel buddy helps
you cut through the noise and make decisions with clarity and confidence. So, pack your bags, fuel your
curiosity, and let your Al companion take some of the load off and while you focus on discovering the world,

one smart question at a time.
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Beyond the Hype: How

\\\

The buzz has settled. A year ago, Large Language Models (LLMs) were the talk of the town,
making waves in boardrooms and news cycles alike. Their promise? Instant productivity,
creative brilliance, and the power to reinvent work as we know it. The question in every
executive’s mind was, “What can this do?”

Today, that question has evolved. Forward-thinking companies are asking something far more
grounded: “How can we use this effectively and responsibly?”

LLMslike ChatGPT anditsenterprise-gradesiblings have moved pastthe novelty stage. They’re
no longer shiny toys or philosophical curiosities. They're rolling up their sleeves and getting
to work subtly, powerfully, and often behind the scenes. This scenario isn’'t about jumping on
atrend; it’s about a meticulously planned and strategically integrated transformation into the
very backbone of business operations.




40

From Flashy to Functional:
The Rise of Quiet Impact

LLM’s dazzled simply by writing poems or product blurbs. Today,
the most compelling LLM stories are happening in the background.
Where Real work is done.

Boosting Knowledge Work:

Legal teams are using tightly scoped LLMs to draft contract clauses based
on approved templates, cutting down hours of manual work. Analysts rely
on them to summarize lengthy reports, freeing time for deeper insights. And
customer support agents? They’re getting instant answers from Al-powered
tools that dig into vast knowledge bases and lead to faster resolutions and
happier customers.

Making Data Speak Human:

Non-tech teams can now interact with complex data without writing a
single line of code. A marketing lead doesn’t need to ping data analysts; they
can ask, “What were last quarter’s sales in the Southeast, broken down by
channel?” and get an actionable answer straight from internal systems.

Smoothing Internal Workflows:

HR departments are using LLMs to draft role-specific job descriptions.
Procurement teams are letting them scan contracts to pull out key terms.
The pattern is clear: LLMs are becoming accelerators of expertise, not
replacements for them.

The Challenges Behind the Curtain

Of course, moving from experimentation to enterprise use hasn't
been seamless. Leadership teams are now grappling with the real
complexities.

( N

The Hallucination Problem:

LLMs can sound convincing but sometimes they’re just confidently
wrong. That’s why businesses are building safeguards: limiting data
sources, enforcing human review, and using “human-in-the-loop”
systems to ensure accuracy. Trust in Al must be earned, not assumed.

\_ ¥
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System Integration Isn’t Plug-and-Play:

An LLM that isn’t connected to real company data has limited value.
Integrating these tools into CRMs, wikis, and product databases
without compromising security, It is a serious technical lift
requiring intelligent API design, data governance, and, often, new
infrastructure.

\. J
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Costs That Don’t Show Up on the Price Tag:

The initial software fee is just the tip of the iceberg. Investments
in talent (prompt engineers, integration experts, Al ethicists),
infrastructure (computer, storage), and compliance overheads exist.
Any serious ROl analysis must account for the whole picture.

Ethics and Governance Matter More Than Ever:

Bias, data privacy, IP ownership, and regulatory compliance aren't
side issues, and they’re front and center. Especially in sectors like
finance and healthcare, ethical Al governance is now a prerequisite,
not a luxury. This emphasis on ethics should reassure business
leaders about the responsible use of LLMs in their operations.
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Beyond Productivity:
The Strategic Edge

While LLMs undeniably bring efficiency, their long-term value goes
deeper.

7

Enhancing Human Talent:

By taking over routine tasks, LLMs let skilled professionals focus
onwhat humans do best creative thinking, emotional intelligence,
and complex problem-solving. It's not about replacement but
enabling a more profound contribution.

.

-
Speeding Up Innovation:

Do you need any new product ideas? LLMs can scan market
trends, simulate customer feedback, and help teams brainstorm
quickly. The innovation cycle gets faster and more confident.

\.

J
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Ethical Competitive Intelligence:

LLMs can provide insights into competitors and market trends
by analyzing public data news, filings, and social sentiment. Done
responsibly, this becomes a powerful lens for strategy.

\.
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Moving Forward:
A Playbook for Success

LLMs are no longer seen as magic wands. Organizations makingreal
progress embrace a steady, strategic approach. Here’s what that
looks like: This steady, strategic approach should instill confidence
in business leaders about the successful implementation of LLMs in
their operations.

e StartSmall, But Smart: Choose targeted, high-impact use cases.
Pilot them. Learn what works. Scale thoughtfully.

e GetYourHouseinOrder: Great Al isbuilt on strong foundations
for quality data, secure systems, and clear policies. Skipping the
basics is a recipe for failure.

e Design for Hybrid Intelligence: Let Al do what it does best at
speed, pattern recognition, scalability, and let humans bring
context, ethics, and judgment. It’s a collaborative model, not a
Zero-sum game.

e Upskill Your People: Employees need more training than they
need to understand. What LLMs can and can’'t do, how to
question their outputs, and how to use them safely. Critical
thinking is a new baseline skill.

FEATURE STORY
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The Bottom Line

Large language models are not a passing trend; they’re here to stay
and change how work gets done. The hype cycle may have passed,
but a new chapter is being written quieter but far more profound.

Businessesthatthriveinthiserawon’t bethe loudest or theflashiest.
They'll be the ones that act with clarity, caution, and commitment.
Because the real question isn't whether LLMs will shape the future
of business, and it's how to ensure they do it thoughtfully, securely,
and genuinely beneficially.

The future of work isn't machine vs. human. It's humans with
machines working together, brighter than ever before.
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| Al Roadmap

In today’s rapidly evolving technological landscape, Al skills are essential across every industry.
Whether you’re a seasoned developer, a business professional, or just beginning your journey
in tech, there’s an Al course designed to meet your needs. This guide highlights top Al courses,
detailing their structure, content, and what makes each offering unique.
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This 10-week online course from London Business School
empowers executives and senior managers to unlock the
true business value of artificial intelligence. Designed
and delivered by world-class faculty, the program
guides leaders through the strategic operational, and
organizational challenges of Al adoption, equipping them
to drive transformation and sustainable growth.

Business School

Unlike many technology-focused Al courses, this program
centers on value creation and strategic implementation
within real business contexts. Participants benefit from
LBS’s global reputation, peer network of international
leaders, and a hands-on approach that culminates in the
development of a tailored Al implementation plan for their
own organization.

Key Takeaways for Learners

e Gain a solid understanding of Al and machine
learning advantages and limitations in business

e Learn to identify, evaluate, and communicate Al
opportunities for your organization

e Develop frameworks for addressing data
infrastructure and talent management challenges

e Explore the strategic impact of generative Al and
other emerging technologies

e Build and present a comprehensive Al

implementation plan tailored to your business
needs

Benefits to the Business

e Enables leaders to make smart, informed decisions
about Al investments and strategy

e Equips teams to identify and pursue automation and
optimization opportunities

e Reduces risk by clarifying ethical, data, and talent
considerations in Al adoption

e Supports innovation and competitiveness through
exposure to global best practices and case studies

Al ROADMAP

The Business of Al: Strategies for Leaders - London

The Business of Al:
Strategies for

Leaders

Who Should Take This Course

C-suite executives and senior leaders seeking to
drive business transformation with Al

Mid-to-senior-level managers responsible for
functional or business unit performance

Business heads, strategists, and innovation leaders
aiming to leverage Al for competitive advantage

Consultants and advisors guiding clients through
digital transformation

Prerequisites and Learner Background

No coding or deep technical expertise required

Designed for professionals with 8+ years of
management or leadership experience

Ideal for those comfortable with business strategy,
digital initiatives, or organizational change

Curiosity about technology, data, and innovation
is beneficial

Course Structure and Content Review

Duration: 10 weeks, 4-5 hours per week

Format: Self-paced online learning with pre-recorded
faculty lectures, curated content, assignments, and
select live sessions

Support: Dedicated Learning Manager and access to a
global peer network
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Modules:

e Foundations of Al and Machine Learning in
Business

e Identifying and Evaluating Al Opportunities

e Data Infrastructure and Talent Management for
Al

e Strategic Impact of Generative Al and Emerging
Technologies

e Overcoming Organizational and Implementation
Challenges

e Capstone: Developing and Presenting Your Al
Implementation Plan

Al ROADMAP

Final Thoughts

The Business of Al: Strategies for Leaders is a must
for executives and senior managers seeking to
lead Al-driven transformation. With its strategic
focus, hands-on project work, and world-class
faculty, the course delivers actionable insights
and a robust network—empowering leaders to
create real business value and future-proof their
organizations.
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Artificial Intelligence: Business Strategies and Applications
is atwo-month online program from UC Berkeley Executive
Education designed for business leaders seeking to
understand and harness the transformative power of
Al. The course delivers a cross-disciplinary, real-world
approach, equipping participants to evaluate, implement,
and lead Al initiatives that drive innovation and sustainable
competitive advantage.

This program stands out for its integration of academicrigor
with practical business application, led by distinguished
Berkeley Haas faculty and experts at the forefront of Al,
robotics, and management. The curriculum features live
teaching sessions, a capstone project tailored to your
organization, and unique access to the Berkeley network,
including alumni benefits and events. Its Bay Area location
provides unparalleled exposure to the latest industry
trends and technology partnerships.

Key Takeaways for Learners

e Understand how generative Al, automation,
machine learning, and robotics are reshaping
business models and value chains.

e Learn to identify and evaluate Al opportunities
for ROI, scalability, and strategic fit

Artificial Intelligence: Business Strategies and
Applications - UC Berkeley Executive Education

Visit Website
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Artificial Intelligence: Business
Strategies and Applications

Develop frameworks for ethical, legal, and
governance considerations in Al deployment.

Gain exposure to real-world Al applications and
industry case studies

Build a practical Al strategy and implementation
plan for your organization through a capstone
project.



https://em-executive.berkeley.edu/artificial-intelligence-business-strategies
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Benefits to the Business Course Structure and Content Review

e Enables leaders to embed Al readiness and

innovation into their business model Duration: 2 months, 4-6 hours per week.
e Equips teams to identify automation and Format: 100% online, with live teaching sessions, self-
optimization  opportunities for operational paced video lectures, real-world case studies, and a

efficiency capstone project.

e Reduces risk by deepening understanding of Al
governance, ethics, and societal impact.

e Supports sustainable growth and competitiveness
through exposure to the latest Al trends and tools.

Modules:
Who Should Take This Course e Foundations and Business Applications of Al
e Mid-to-senior level executives in strategy, o Generative Al: Capabilities, Potential, and
operations, innovation, IT, marketing, or product Limitations

management
e Automation, Machine Learning, and Robotics in

e Business leaders planning or undergoing Al Practice

transformation
Data, Ethics, and Governance in Al

e Consultants and advisors seeking structured, e Building and implementing an Al Strategy

actionable Al knowledge
e Capstone: Develop and present an Al Initiative for

e Investors and entrepreneurs exploring Al-driven Your Organization
ventures.

Prerequisites and Learner Background

e No coding or deep technical background required

e |deal for professionals comfortable with business
frameworks, strategic planning, or digital initiatives

e Curiosity about data, technology disruption, or
innovation is helpful.

Final Thoughts

Artificial Intelligence: Business Strategies and Applications is an essential program for executives and business
leaders seeking to drive Al-powered transformation. With its blend of rigorous academic insight, practical
frameworks, and access to the Berkeley network, the course empowers participants to confidently lead their
organizations into the Al era—no technical background required, just a commitment to strategic innovation.
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Al for Business Innovation: Beyond Generative
Al - Imperial College Business School

Al for Business Innovation: Beyond Generative Al is a
6-week, fully online executive program from Imperial
College Business School designed to empower
business leaders to strategically integrate Al,
including Gen Al, into their organizations. Delivered
by renowned Imperial faculty, the course equips
participants with practical frameworks, real-world
applications, and the strategic mindset needed to
drive innovation and operational excellence in the Al
era.

This program stands out for its blend of cutting-edge
academic insight and business-focused practicality,
led by Professor Christopher L. Tucci, a recognized
expert in digital strategy and innovation. The
curriculum is uniquely structured to move beyond Al
theory, emphasizing hands-on application, strategic

IMPERIAL

Al for Business
Innovation:
Beyond
Generative Al

- ¥
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integration, and ethical considerations, all while leveraging Imperial’s global reputation for business technology and

entrepreneurship.

Key Takeaways for Learners

e Understand the fundamentals and business
applications of Al and generative Al.

e Learn to identify, prioritize, and evaluate Al
opportunities for ROl and scalability.

e Develop frameworks for ethical, legal, and
governance considerations in Al adoption.

e Gain exposure to real-world Al use cases and
practical implementation strategies.

e Build an actionable roadmap for Al-driven
innovation in your organization.

Benefits to the Business

e Enables leaders to embed Al readiness and
innovation into business models

° Equips teams to identify automation and
optimization opportunities

e Reducesrisk through a deeper understanding of Al
governance and ethical best practices

e Supports sustainable growth and competitiveness
by showcasing successful Al use cases and trends

Who Should Take This Course

Mid-to-senior level executives in strategy,
operations, innovation, IT, marketing, or product
management.

Business leaders planning or undergoing digital or
Al transformation.
Consultants and advisors seeking practical,
business-centric Al knowledge.

Investors and entrepreneurs exploring Al-driven
ventures.

Prerequisites and Learner Background

No coding or deep technical background required.

Ideal for professionals comfortable with business
frameworks, strategic planning, or digital
initiatives.

Curiosity about data, technology disruption, or
innovation is helpful.


https://www.imperial.ac.uk/business-school/executive-education/technology-analytics-data-science/ai-for-business-innovation/online/

Course Structure and Content Review

Duration: 6 weeks, 4-6 hours per week

Format:100% online, with asynchronous video

lectures, interactive case studies, live faculty sessions,
and practical assignments.

Modules:
e Fundamentals of Al and Generative Al in Business
e Identifying and Evaluating Al Opportunities

e Al for New Products, Services, and Process
Optimization

e Organizational Impacts and Strategic Integration
of Al

e Change Management and Digital Transformation
with Al

e Ethical Considerations and Risk Management in
Al Adoption

Al ROADMAP

Final Thoughts

Al for Business Innovation: Beyond Generative Al is
essential for business leaders and managers aiming
to unlock the value of Al in their organizations. With
its practical, market-oriented approach and Imperial’s
world-class faculty, the program prepares participants
to confidently lead Al-driven transformation and
position their businesses for sustained success in a
rapidly evolving digital landscape.

Al Applications for Growth - Kellogg School of
Management, Northwestern University

Al Applications for Growth is an online executive program
from the prestigious Kellogg School of Management,
designed to give business leaders a practical, behind-the-
scenes perspective on how Al is transforming organizations
and fueling competitive advantage. The course equips
participants with actionable strategies to harness Al for
business growth, blending academic rigor with real-world
applications across industries and enterprise functions.

This program stands out for its focus on bridging the
gap between business strategy and technical execution,
empowering participants to act as effective liaisons
between business leaders and data scientists. Led
by renowned Kellogg faculty, the course emphasizes
responsible Al, ethical considerations, and organizational
readiness, providing a holistic framework for driving
successful Al initiatives.

Visit Website
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e Curiosity about data, tech disruption, or
Key Takeaways for Learners innovation is helpful

e Understand how Al is being applied to disrupt

industries and transform value chains .

Course Structure and Content Review

e learn to evaluate and communicate Al

opportunities for ROI, scalability, and customer
impact

Duration: Typically several weeks (exact duration
varies), with flexible online engagement

e Develop frameworks for ethical, legal, and

governance considerations in Al adoption Format: 100% online, featuring asynchronous video

lectures, live sessions, interactive case studies, and

e Gain exposure to real-world Al applications and peer discussions

outcomes across sectors and functions

e Learn to craft and execute an Al journey from
strategy to organizational implementation Modules:

e Business Applications and Outcomes of Al

e Representing Business and Customer Needs to
Benefits to the Business Data Teams

) . . e Crafting the Al Journey: Strategy, Capabilities,
e Enables leaders to build Al readiness and strategic and Execution

alignment into their business models
e Navigating the Black Box: Transparency and

e Equips teams to identify and capitalize on Ethical Considerations
automation and optimization opportunities o Responsible Al: Governance and Risk
Management

e Reduces risk by fostering responsible Al

governance and ethical decision-making e Industry Case Studies and Practical Applications
e Supportsinnovation and sustained growth through

exposure to successful Al use cases

Who Should Take This Course

4 i
e Mid-to-senior level executives in strategy, .
operations, innovation, IT, marketing, or product Final Thoughts
management
Al Applications for Growth is ideal for executives
e Business leaders planning or undergoing Al and professionals who want to drive business
transformation transformation and growth through Al, without
needing a technical background. With Kellogg'’s
e Consultants and advisors seeking structured, expert faculty and practical focus, participants
actionable Al knowledge will gain the confidence and frameworks needed
to lead responsible, high-impact Al initiatives and
e Investors and entrepreneurs exploring Al-driven position their organizations for long-term success
business models in the digital economy.
5 /

Prerequisites and Learner Background

¢ No coding or deep technical background required

e |deal for professionals comfortable with business
frameworks, strategic planning, or digital
transformation
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The “Artificial Intelligence for Business” program from
Wharton Executive Education offers a comprehensive
exploration of how Al, big data, machine learning, and
generative Al can be strategically deployed within
an organization. This course, designed by Professor
Kartik Hosanagar of the Wharton Al & Analytics
Initiative, provides real-life examples and case studies
to help business professionals understand and apply
Al effectively.

What sets this program apart is its focus on the
practical deployment of Al, moving beyond theoretical
conceptstoaddress how businesses cantruly leverage
Al for competitive advantage. It delves into the ethics
and risks of Al, and how to design robust governance
frameworks for proper implementation, which is
crucial for responsible Al adoption.

Key Takeaways for Learners

e Develop afundamental understanding of big data,
Al, machine learning, and generative Al.

e Learn to differentiate between various machine
learning applications and their business relevance.

e Understand how to strategically implement Al
initiatives within an organization.

e Explore the ethical implications and risks
associated with Al in business management.

e Gain insights into the transformative potential of
generative Al for productivity and innovation.

Benefits to the Business

e Equipsdecision-makers with the tools to implement
Al-driven solutions.

e Enhances decision-making processes through Al-
powered insights.

e Supports digital transformation by clarifying how
Al can be integrated into existing strategies.

e Fostersresponsible Al practices through a focus on
ethics and governance.

Al ROADMAP

Artificial Intelligence for Business - Wharton
Executive Education, University of Pennsylvania
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Who Should Take This Course

e Business leaders and executives seeking to gain a
strategic edge through Al.

e Managers and professionals responsible for
understanding and applying Al in their roles.

e Individualsinterested in the potential of generative
Al for creativity and innovation.

e Those looking to develop a portfolio approach to Al
projects within their firms.

Prerequisites and Learner Background

e No specific technical background or coding skills
are required.

e |deal for professionals across various industries
who want to understand Al’s business impact.

e A willingness to engage with real-world business
scenarios and case studies.
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Course Structure and Content Review

Duration: Typically 3 months, self-paced, with
estimated weekly hours.

Format: Online, self-paced learning with video
lectures, exercises, and case studies.

Support: Accesstoalearning platformwith interactive
content and community discussions.

Modules:

e Al for Business Introduction

e BigDataOverview and Analysis

e Fundamentals of Al and Machine Learning

e Strategic Al Implementation and Governance

e Generative Al: Overview and Implications for
Work

e Building a Portfolio for Al Projects

Al ROADMAP

Final Thoughts

Wharton's “Artificial Intelligence for Business”
program is an excellent choice for business
professionals who want to understand the
strategic and practical aspects of Al adoption. Its
strong emphasis on real-world application, ethical
considerations, and generative Al makes it highly
relevant for today’s dynamic business environment.

J

06 Generative Al for Business Leaders - LinkedIn

Learning

)«

LinkedIn Learning’s “Generative Al for Business Leaders”
is a targeted course designed to provide a quick yet
impactful understanding of generative Al for executives
and managers. This program focuses on demystifying
generative Al, its capabilities, and how it can be leveraged
for innovation, content creation, and process optimization
within an organization.

This course stands out due to its accessible format and
direct focus on business applications. It aims to equip
leaders with the knowledge to identify practical use cases,
understand the ethical implications, and lead their teams in
adopting generative Al tools. The short, focused modules
make it ideal for busy professionals seeking immediate,
actionable insights.

Visit Website

Course details
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Key Takeaways for Learners

Understand the core concepts and capabilities of
generative Al.

Identify potential applications of generative Al
across various business functions.

Learn how to craft effective prompts to optimize
generative Al outputs.

Grasp the ethical considerations and potential
risks associated with generative Al.

Develop strategies for integrating generative Al
into existing workflows.

Benefits to the Business

Empowers leaders to make informed decisions about
generative Al investments.

Drives innovation by revealing new possibilities for
content generation and automation.

Helps mitigate risks by highlighting ethical
considerations and responsible use.

Fosters an understanding of how generative Al can
enhance productivity and competitiveness.

Who Should Take This Course

Business leaders, managers, and executives looking
to understand generative Al.

Professionals involved in marketing, product
development, content creation, and operations.

Anyone curious about the practical implications of
generative Al for their business.

Prerequisites and Learner Background

No prior technical knowledge of Al or coding is
required.

Suitable for business professionals at all levels.

A basic understanding of business operations is
beneficial.

Al ROADMAP

Course Structure and Content Review

Duration: Typically a few hours of video content,
broken into short modules.

Format: Online, self-paced video lectures with quizzes
and practical exercises.

Support: Access to LinkedIn Learning platform
features and community.

Modules often include:

e Whatis Generative Al?

e Generative Al in Business: Use Cases

e Prompt Engineering Basics

e Ethical Considerations in Generative Al

o Implementing Generative Al in Your Organization

Responsible  Al:  Governance and Risk
Management

7

Final Thoughts

“Generative Al for Business Leaders” on LinkedIn
Learning is an excellent entry point for busy
professionals who need a concise yet comprehensive
overview of generative Al. It's practical, accessible,
and provides the foundational knowledge necessary
to begin exploring the transformative power of this
technology in a business context.
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LLM LEADERBOARD

OpenAl’'s 03 Pro High Claim
the Crown: The Evolution of
Al Leadership in the New Era

L]
® , \'!

The artificial intelligence: lahdscape
has witnessed another seismic" shift
as OpenAl’sulatest iteration, o3 Pro
High, emerges as the new champion
of comprehensive language model
benchmarking. With a remarkable
global average score of 74.72, this
newest technology in Al model has
narrowly surpassed its sibling 03
High (74.61) to claim the top position,
marking a new chapter in the ongoing
Al arms race.
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The New Champion’s Performance

What makes 03 Pro High's victory particularly impressive isn’t just its marginal lead it’s the exceptional
balance it maintains across all cognitive domains. The model achieved an outstanding 94.67 in reasoning tasks,
demonstrating near-perfect logical problem-solving capabilities that mirror human-level analytical thinking. In
coding environments, it secured a solid 76.78 average, while mathematical problem-solving yielded an impressive
84.75 score.

Perhaps most remarkably, 03 Pro High excelled in instruction following tasks with an 85.87 average, showcasing
superior comprehension of user intent and contextual nuance. This combination of raw intelligence and practical
usability represents the pinnacle of current Al development.

The Anatomy of Excellence

o3 Pro High's leadership position is built on
consistency, precision, and remarkable balance, a
rare combination that sets it apart in a landscape

where most models excel in specific areas at the Reasoning 94.67

expense of others.
Mathematics 84.75
Coding 76.78
Agentic Coding 31.67
Data Analysis 69.40
Language 79.88
Instruction Following (IF) 85.87
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The New Competitive Landscape

The current leaderboard reveals a fascinating
battle for supremacy, with OpenAl maintaining its
dominance but facing unprecedented competition
from Anthropic’s Claude 4 family. The top five
positions showcase a remarkable tight race:

Specialized Excellence Across Providers

LLM LEADERBOARD

1. 03 Pro High (OpenAl) - 74.72

2.03 High (OpenAl) - 74.61

3. Claude 4 Opus Thinking (Anthropic) - 72.93

4. Gemini 2.5 Pro Preview (Google) - 72.09

5. Claude 4 Sonnet Thinking (Anthropic) - 72.08

While OpenAl dominates the overall rankings, different models show distinct advantages in specific domains,
revealing fascinating patterns of specialization:

Overall 03 Pro High OpenAl 74.72 | Superior all-

Performance around excellence

Reasoning Claude 4 Sonnet |  Anthropic 95.25 | Exceptionallogical

Master Thinking analysis

Mathematics Gemini 2.5 Pro Googl 88.63 Advanced

. gRes .6 mathematical

Expert Preview :
computation

Coding 04-Mini High Sppeer

Specialist CpEAL 79.98 programming
capabilities

Data Analysis Gemini 2.5 Pro Google 71.50 | Stronganalytical

Leader Preview (Max processing

Thinking)
Instruction Qwen 3 235B Alibaba 87.73 Excellent command
Following A22B ’ comprehension




The Reasoning Revolution Continues

The top-performing models consistently excel
in logical problem-solving, with several models
achieving scores above 90 in reasoning tasks.
This trend suggests that the next generation
of language models will be characterized by
their ability to think through complex problems
systematically rather than simply generating text
based on patterns.

Claude 4 Sonnet Thinking leads this category with
an exceptional 95.25 score, followed closely by
03 Pro High and o3 High both at 94.67. This shift
toward reasoning-focused development appears
to be the key differentiator separating the leaders
from the rest of the field.

What This Means for the Future

The current leaderboard represents more than
just incremental improvements; it's a preview of
the cognitive revolution happening in artificial
intelligence. With o3 Pro High setting new
standards and competition intensifying across
all major providers, we're witnessing the birth of
truly thinking machines.

LLM LEADERBOARD

The Emergence of “Thinking” Models

A notable trend in the current leaderboard is the
prominence of “Thinking” variants from major
providers. Anthropic’s Claude 4 Opus Thinking
and Claude 4 Sonnet Thinking both secured top-
five positions, suggesting that models specifically
designed for enhanced reasoning capabilities are
becoming the new standard for high-performance
Al systems.

These thinking models demonstrate superior
performance in complex reasoning tasks while
maintaining competitive scores across other
domains, indicating a new paradigm in Al model
architecture.

-
Key Takeaways:

e Thegapisnarrowing: The difference between
the top models is smaller than ever, suggesting
we're approaching a new plateau of Al
capability

e Reasoning is king: Models that excel at logical
problem-solving dominate the leaderboard

e Specialization matters: Different providers
are finding their niches in specific cognitive
domains

e The future is thinking: Purpose-built
reasoning models are becoming the gold

standard

The Bottom Line:

We're not just seeing better chatbots, we're watching the emergence of artificial minds that can reason,
analyze, and solve problems with unprecedented sophistication. The question isn’'t whether this technology
will transform how we work and think. The question is whether you'll be ready to harness these capabilities

when they become essential for competitive advantage.

The race for Al supremacy continues, and the pace of innovation shows no signs of slowing. In this new era
of artificial intelligence, the models that think like humans—but with access to vastly more information and
processing power are leading the charge into an uncertain but exciting future.
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@ ForceFriction Al

STOP SETTLING FOR GENERIC / ATGPTS.
GET CUSTOM BUILT Al TAILORED FOR /¢
YOUR ORGANIZATION

Forcefriction Al offers custom-built Al, precisely fine-tuned and
tailored to your organization’s unique needs.

WHY CHOOSE
FORCEFRICTION AI?

Al specifically built for your
organization No more generic
responses.

« Your employees get laser-focused
information about your company
policies and procedures, not
general information. Zero data
leakage. Guardrails built specifically
to protect your organization data.

« Instant resolution: Slash 60% of
your support tickets in IT, HR, Legal,
Finance, Procurement and a lot
more.

« Seamless implementation handled

entirely by our expert team.

Forcefriction’s custom
LLM transformed how
our employees access
company information.
Questions that once
required HR intervention are
now answered instantly and
accurately.

—Sarah Trask, Triage HR

CONTACT US TODAY

(&)
ontact@forcefriction.co


https://forcefriction.com/
mailto:contact@forcefriction.com

